
Newsworthy factors

Timeliness: The word news means exactly that--things which are new! Topics which are 

current are good news. Readers want the latest updates, not what happened a week 

ago. They want what’s news this day, this hour, even this minute. Timeliness also 

relates to relevance. For example, the rise and fall in gas prices is something that’s 

been happening for several years, but it’s still relevant to readers, so it has currency. 

Proximity: Stories which happen near to us have more significance. The closer the 

story is to home, the more newsworthy it is. Note that proximity doesn’t have to mean 

geographical distance, as I’m guessing we would still like to know about a wildfire 

spreading in California because it’s newsworthy. 

Future Impact: This factor is exactly what it implies. If it may affect a number of 

people soon or in the future, it’s newsworthy.

Prominence: This factor deals with the people involved in your story. If the people are 

famous or prominent, the story becomes newsworthy. For example, if an average 

person is injured in a car crash, chances are that won’t even make the local news, but 

if the president of the United States is hurt in a car crash it will make headlines 

around the world. Prominence can apply to anyone in the public eye- politicians, 

movie stars, star athletes, CEOs, etc. This can also be someone prominent locally, 

such as the mayor in your town. This means that any story involving a locally 

prominent person is likely to be more newsworthy. Prominence can work on a local, 

national, or international level. 

Conflict: Any element of conflict is of interest to readers. Whether it’s a dispute over 

banned books at a local school board meeting, bickering over budget legislation in 

Congress, or the ultimate conflict-war-conflict is almost always newsworthy. Conflict is 

newsworthy because as human beings we are naturally interested in conflict. Without 



conflict, there would be no literature or drama. Conflict is what propels the human 

drama. 

Consequence or Impact: The fact that a car hit a utility pole isn’t news, unless, as a 

consequence, power is lost throughout a city for several hours. This also relates to 

magnitude. How many people did this incident impact? Events that have an impact on 

your readers, that have real consequences for their lives, are bound to be 

newsworthy. An obvious example is the 9/11 terrorist attacks. The greater the impact, 

the bigger the story. 

Human Interest: Human interest stories are generally soft news, but the human 

interest angles can be found in most hard news stories. For example, Hurricane 

Katrina was absolutely a hard news story, but a specific family’s loss of a house 

would be an excellent human interest piece. 

Shock Effect: There’s an old saying in the news business: If it bleeds, it leads. What 

that means is that any story involving something shocking such as loss of human life, 

property destruction, violence, natural disasters, etc. is bound to be newsworthy. Both 

shock value and the titillation or sex value are very interesting topics for readers. The 

lure of these two factors is also related to some stories getting inordinate attention, 

such as the sordid details of a politician’s affair. 

Pathos: The fact that people like to hear about the misfortunes of others can’t be 

denied. Seeing or hearing about such things commonly elicits feelings of pity, sorrow, 

sympathy, and compassion. Examples could be if a child is now left alone after their 

parents had died, or an elderly woman who lost her entire life savings to a con man.

Magnitude: This is the amount of people a story affects. The more people affected, 

the more newsworthy the story is. 

Novelty: this is any deviation from the perceived norms of our society. there’s a 

saying, “When a dog bites a man, no one cares. When the man bites back- now 

that’s a news story.”


